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A web-based market trends and messaging survey conducted
December 2007- January 2008; majority of respondents from the US
(91%).

Invitation to participate sponsored by third party (Motorola identity
not disclosed).

Respondents screened for involvement — approve, specify or
recommend enterprise Wireless LAN equipment.

Range of enterprise size: small (100-250 employees), medium (251-
1000), large (1001-10,000), very large (>10,000 employees).

Industries represented the following key industries: Education,
Government, Financial, Healthcare, Retail & Hospitality,
Manufacturing, Professional Business Services, Utilities &
Telecoms., Warehousing/Wholesale Trade & Transport & Logistics.



Q: “Is your organization planning or has it completed the deployment of mobile or
portable devices with Wi-Fi technologies for enterprise applications?”
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Q: “What is the ANTICIPATED CHANGE of your organization’s global annual spend
for E-WLAN technologies over the next 12 months?”
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Q: “What percentage of your company’s employees work in areas with access to
your company’s WLAN?”
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